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Marketing funnel has changed
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The structure for thinking about supporter experiences
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Focus attention to solve real problems 
to drive value
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Backstage: 
How can AI improve the 
internal processes, 
to deliver experiences 
on scale



Frontstage: 
How to use AI to 
improve what your 
audience sees and 
interacts with



we should never substitute a 
computer system for a human 
function that involves 
interpersonal respect, 
understanding and love 
Joseph Weizenbaum



Risks to consider when 
looking at AI to improve 
Supporter Experiences 



AI is fundamentally changing how we work. 
We will embrace it thoughtfully, with our
integrity and human-centered values as our 
constant guide. We all have a responsibility to 
use this technology with curiosity and care, 
questioning, learning and using critical 
thinking as we adopt these tools.
Manifesto, Ethical AI Framework
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