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Global changes are rapid and unpredictable



TECH FOR 

SOCIAL IMPACT

Empower every nonprofit and 

mission driven organisation 

with Microsoft technology to 

accelerate social good



Tech for Social Impact 

A NEW SOCIAL INVESTMENT MODEL
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Integrating philanthropy and affordable commercial sales



What we’ll 

discuss today 

AI at work

AI for nonprofits

How you can experiment with AI

Q&A



Work Trend 

Index 

2024

http://aka.ms/wti24

To ready leaders and businesses for 

the age of AI, we surveyed 31,000 

people across 31 countries, analyzed 

labor and hiring trends from LinkedIn, 

and productivity patterns of 

Microsoft 365 customers globally.



68%
of people say they struggle 

with the pace and volume of work, 

and 46% feel burned out.



one they send. 

85%
of emails are read in under 15 seconds, 

and the typical person has to read about 

four emails for every one they send. 



Three findings stood out

01

Employees want AI at 

work—and won’t wait 

for companies to 

catch up.

02

The rise of the AI 

power user—and what 

they reveal about 

the future.

03

For employees, AI 

raises the bar and 

breaks the career 

ceiling.



Three Out of Four People Use AI at Work

of people are 

already using 

AI at work

75%
started less than 

6 months ago

46%



Why AI Power 

Users Matter

AI makes their overwhelming workload more manageable

Boosts their creativity 

And helps them focus on the most important work

AI helps them feel more motivated 



stay competitive

79%
of leaders believe AI is 

a business imperative 

to stay competitive,…

…a surprising

60%
say their organization 

lacks a plan and vision 

to implement it,…

…and

59%
worry about 

quantifying the 

productivity gains of AI.



33%

27%

24%

19%

19%

18%

17%

16%

14%

13%

Content Writer

Graphic Designer

Marketing Manager

Front-End Developer

Entrepreneur

Product Designer

Operations Manager

Wed Developer

Account Manager

Business Development Manager

Occupations with the greatest percentage of members on LinkedIn adding AI Aptitude skills to their profiles in 2023

AI Aptitude Heats Up Across Roles and Industries

Creative jobs top the list

Creative

Software

Business



There is tremendous opportunity 

for nonprofits to benefit from AI



Today’s nonprofit challenges & opportunities

Staffing

33% or more of 

nonprofits report 

that at least 20% 

of job vacancies 

go unfilled. This is 

double (40%) for 

fundraising roles.

Donor 

retention

Donor retention 

fell 6.2% and total

donors fell 5.6%.2

Personalized 

communication

77% of

nonprofits believe 

personalizing donor 

communication is 

critical.3

Online giving 

growth

Since 2021, online 

giving has grown 

12% YoY. 4

Increased time 

efficiency

Workers globally 

spend 35% of

their time on 

repetitive tasks. 5

1 The Independent Sector; 2 AFP Global ; 3 Twillo; 4 Giving USA ; 5 Clockify

https://afpglobal.org/covid-era-fundraising-stalls-donations-soften-and-donors-retention-rates-fall-first-quarter-2022#:~:text=The%202022%20First%20Quarter%20Fundraising%20Report%20compares%20charitable,gave%20again%20in%202022%2C%20decreased%20by%206.2%25%20year-over-year.
https://reports.twilio.org/sonder-2022/
https://www.bwf.com/giving-usa-2022-report-insights/
https://clockify.me/time-spent-on-recurring-tasks#:~:text=The%20average%20global%20time%20people%20spend%20on%20duplicate,year%20to%20pursuing%20tasks%20someone%20has%20already%20completed.


AI for Nonprofits

Fundraising 

Create AI-powered personalized 

donor communications
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Program Design and Delivery 

Provide constituent  assistance 

through conversational AI

Marketing and Communications

Define marketing segments using 

natural language query
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Finance & Operations

Fast track internal reporting and 

analysis while predicting external 

factors like inflation and 

geopolitical issues on program 

budgets



Helping a small team make big impact for 

migrant families and students

Administrative support

Increased capacity for fundraising, accounting, and other 

administrative tasks so staff can focus more on their clients.

Volunteer training

Gamified training through role play using Copilot to assist them 

translate to help students that speak another language in complex 

situations (i.e. taxes), or communicate with their family at home

Program delivery

Enables the team to curate culturally relevant care packages for migrant families 

and students, and where to purchase items within in a day (down from ~3 weeks)



Peace Parks

—Wayne Brider, Information and 

Communications Technology 

(ICT) Manager, Peace Parks 

Foundation

Peace Parks

Nonprofit

Medium (50-999 employees)

South Africa

Products and services

Microsoft AI

Dynamics 365

Dynamics 365 Sales

Power BI 

We’re trying to go back to 

restore the basics, but in order 

to do it, we need technology.”

Situation

Peace Parks Foundation works in eight 

conservation areas within four transfrontier 

conservancies across southern Africa, 

focusing on ecosystem restoration, wildlife 

protection, and community development. 

Solution

By leveraging Microsoft technologies across 

the organization, including Dynamics 365 and 

Power BI for fundraising, Azure for data 

storage, and AI/IoT solutions for park 

management, Peace Parks can scale and 

expand its conservation work.

Impact

With the help of Microsoft solutions, Peace 

Parks has raised funding for conservation 

work, saved the lives of more endangered 

animals, and progressed in restoring balance 

to natural ecosystems in southern Africa. 

Using AI to prevent poaching



Using AI to build connections

Age UK helps older people make the most of their life, including by 

battling loneliness through its Telephone Friendship Service.

Age UK used the speech-to-text capability of Azure AI Speech to 

build a transcription tool. It transcribes calls to feed into a 

monitoring solution, which flags potentially problematic 

conversations and links to the section in question for employees 

to review.

The transcription tool enables Age UK to monitor more calls and 

focus resources on higher-risk conversations, keeping volunteers 

and older people safer. 



From Autopilot to Copilot

“Autopilot” “Copilot”



Microsoft Copilot 

Your everyday AI companion

Enterprise-grade security, 

privacy, compliance & 

responsible AI 

You are always in control of 

the output

Your universe of data 

at work and the web



Prompt 101



Get Creative
copilot.microsoft.com

Scenario: Our org wants to share information about our 

summer volunteering initiative. We want to advertise on 

X, LinkedIn and Facebook.

Prompt: Our organisation is running a summer volunteer 

initiative for career coaching for career switchers. Please 

draft social media postings for X, LinkedIn and Facebook





Get Creative
copilot.microsoft.com

Scenario: Our org wants to send emails to first-time 

donors that supported our fundraising auction.

Prompt: Write a donor-centric thank-you email to first-

time donors for contributing to the fundraising auction 

on Tuesday, May 21, 2024. Include the following details: 

the donation will help create a new shelter for animals, 

which will help Dog Trust to treat more than 200 rescue 

pets in Manchester. Keep the tone grateful and make sure 

it doesn't exceed 100 words.





Get Creative
copilot.microsoft.com

Scenario: Our org wants to send emails to first-time 

donors that supported our fundraising auction.

Prompt: Write a donor-centric thank-you email to first-

time donors for contributing to the fundraising auction 

on Tuesday, May 21, 2024. Include the following details: 

the donation will help create a new shelter for animals, 

which will help Dog Trust to treat more than 200 rescue 

pets in Manchester. Keep the tone grateful and make sure 
it doesn't exceed 100 words. Create two versions in English 
and Vietnamese





Jumpstart the creative process 

and generate ideas while writing
Development & 

Marketing

With Copilot in Word, transform writing with 

efficiency and creativity.

• Create first draft by referencing up to three documents

• Rewrite sections or an entire document, or change the 

tone to refine existing documents 

• Receive suggestions to strengthen arguments, smooth 

inconsistencies 

• Save time and summarize text in lengthy documents

• Discover information—for example, ask if there is a call 

to action

Copilot in Word



Word document



Word document with Copilot



Word document with Copilot 



Word document with Copilot  



Word document with Copilot   



Quickly search across all your data to find 

and summarize the information you need
Development & 

Marketing

With Copilot, go far beyond simple questions and 

answers to tame the complexity and reclaim time

at work.

• No matter how messy your team's workspace is, 

comb across all your nonprofit's data to find the 

most relevant stats or stories.

• Find whatever you need in your files (even if you 

forgot they existed), connect the dots across your 

content.

• Search both externally and internally.

Copilot



Word document with Copilot    



Word document with Copilot     



Word document with Copilot      



Word document with Copilot        



Copilot home page uploading word document



Copilot home page summarizing the word document



Identify donor trends and segmentsDevelopment & 

Marketing

Copilot



Microsoft’s Responsible AI principles

Fairness Reliability & Safety Privacy & Security Inclusiveness

Transparency

Accountability







Ways to experiment



Use the free version of Microsoft Copilot to 

test out prompts: copilot.microsoft.com

Prompt 

Write a tagline for a 
youth sports 
initiative.

Response
Where every kid gets 
in the game

Prompt 

Provide a list of youth 
sports programs in Canada.

Response
Here are a few to start…

Prompt 

Thanks! That worked. Can 
you narrow the list down 
to Toronto?

Response
Here are a few that you 
might consider: …

Prompt 

Table donors, columns = 
[CustomerId, FirstName, 
LastName, Company, Address, 
City, State, Country, 
PostalCode]

Create a SQL query for all 
donors in Washington state 
named Jane 
query =

Response
SELECT *

FROM customers

WHERE State = ‘WA’ AND 
FirstName = ‘Jane’

Prompt 

A ball of fire with 
vibrant colors to show the 
speed of innovation at our 
youth sports initiative.

Response



Start learning with the 

Nonprofit Digital Skills Center with TechSoup

We provide training and learning paths so employees can build their skills and 

organizations can drive greater impact with technology.

>60% of nonprofit orgs say they need improved IT training

We believe that improved use of Microsoft products by nonprofits will lead to 

improved mission outcomes

TechSoup Courses provides the platform, reach, and methodology to deliver this 

training

Get started at aka.ms/MicrosoftDigitalSkillsCenter



Get started with AI

Find information at work easily via a quick online 

search with Microsoft Copilot. Free for Microsoft 365 

Business Premium users, Copilot includes additional 

controls, customization, and secure enterprise 

features: bing.com/copilot

Accelerate your AI fluency with our free learning 

pathways: aka.ms/MicrosoftDigitalSkillsCenter

Improve your team’s productivity and accelerate 

creativity when you add Microsoft Copilot for 

Microsoft 365 to your existing Microsoft 365 plan: 

aka.ms/AmplifyCreativity

http://bing.com/copilot
http://aka.ms/MicrosoftDigitalSkillsCenter
http://aka.ms/AmplifyCreativity


Q&A 
Microsoft Tech for Social Impact is committed to delivering 

affordable and innovative cloud solutions to help nonprofits tackle 
the world’s biggest challenges.

• Access grants and discounts across our cloud 

products: aka.ms/nonprofits

Ready to make technology work 

for your mission?

https://nam06.safelinks.protection.outlook.com/?url=http%3A%2F%2Fmicrosoft.com%2Fnonprofits&data=05%7C02%7Ccmacchiarola%40microsoft.com%7Cda0059fefd844571cea008dc17704ff7%7C72f988bf86f141af91ab2d7cd011db47%7C1%7C0%7C638411018365878423%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=QxF5EOpcrMjE9dzjbJKhIVaExazt8iJAsa7g4FnZTzM%3D&reserved=0


Thank you

Microsoft.com/nonprofits

© Copyright Microsoft Corporation. All rights reserved. 

https://www.microsoft.com/en-us/nonprofits?rtc=1&activetab=pivot1%3aprimaryr3
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