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Forward Looking Statement

This presentation contains forward-looking statements about, among other things, trend analyses and future events, future financial performance, anticipated growth, industry prospects, environmental,
social and governance goals, and the anticipated benefits of acquired companies. The achievement or success of the matters covered by such forward-looking statements involves risks, uncertainties and
assumptions. If any such risks or uncertainties materialize or if any of the assumptions prove incorrect, Salesforce’s results could differ materially from the results expressed or implied by these forward-
looking statements. The risks and uncertainties referred to above include those factors discussed in Salesforce’s reports filed from time to time with the Securities and Exchange Commission, including, but
not limited to: the impact of, and actions we may take in response to, the COVID-19 pandemic, related public health measures and resulting economic downturn and market volatility; our ability to maintain
security levels and service performance meeting the expectations of our customers, and the resources and costs required to avoid unanticipated downtime and prevent, detect and remediate performance
degradation and security breaches; the expenses associated with our data centers and third-party infrastructure providers; our ability to secure additional data center capacity; our reliance on third-party
hardware, software and platform providers; the effect of evolving domestic and foreign government regulations, including those related to the provision of services on the Internet, those related to accessing
the Internet, and those addressing data privacy, cross-border data transfers and import and export controls; current and potential litigation involving us or our industry, including litigation involving acquired
entities such as Tableau Software, Inc. and Slack Technologies, Inc., and the resolution or settlement thereof; regulatory developments and regulatory investigations involving us or affecting our industry; our
ability to successfully introduce new services and product features, including any efforts to expand our services; the success of our strategy of acquiring or making investments in complementary businesses,
joint ventures, services, technologies and intellectual property rights; our ability to complete, on a timely basis or at all, announced transactions; our ability to realize the benefits from acquisitions, strategic
partnerships, joint ventures and investments, including our July 2021 acquisition of Slack Technologies, Inc., and successfully integrate acquired businesses and technologies; our ability to compete in the
markets in which we participate; the success of our business strategy and our plan to build our business, including our strategy to be a leading provider of enterprise cloud computing applications and
platforms; our ability to execute our business plans; our ability to continue to grow unearned revenue and remaining performance obligation; the pace of change and innovation in enterprise cloud
computing services; the seasonal nature of our sales cycles; our ability to limit customer attrition and costs related to those efforts; the success of our international expansion strategy; the demands on our
personnel and infrastructure resulting from significant growth in our customer base and operations, including as a result of acquisitions; our ability to preserve our workplace culture, including as a result of
our decisions regarding our current and future office environments or work-from-home policies; our dependency on the development and maintenance of the infrastructure of the Internet; our real estate
and office facilities strategy and related costs and uncertainties; fluctuations in, and our ability to predict, our operating results and cash flows; the variability in our results arising from the accounting for
term license revenue products; the performance and fair value of our investments in complementary businesses through our strategic investment portfolio; the impact of future gains or losses from our
strategic investment portfolio, including gains or losses from overall market conditions that may affect the publicly traded companies within our strategic investment portfolio; our ability to protect our
intellectual property rights; our ability to develop our brands; the impact of foreign currency exchange rate and interest rate fluctuations on our results; the valuation of our deferred tax assets and the
release of related valuation allowances; the potential availability of additional tax assets in the future; the impact of new accounting pronouncements and tax laws; uncertainties affecting our ability to
estimate our tax rate; uncertainties regarding our tax obligations in connection with potential jurisdictional transfers of intellectual property, including the tax rate, the timing of the transfer and the value of
such transferred intellectual property; uncertainties regarding the effect of general economic and market conditions; the impact of geopolitical events; uncertainties regarding the impact of expensing stock
options and other equity awards; the sufficiency of our capital resources; our ability to comply with our debt covenants and lease obligations; and the impact of climate change, natural disasters and actual
or threatened public health emergencies, including the ongoing COVID-19 pandemic.
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Nonprofit Al Readiness Research

Al Readiness refers to
an organization's
preparedness and
capacity to adopt Al
technologies in it’s
operations.
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Nonprofits show limited Al readiness due to:

Average data management and governance
requirements.

Insufficient technological infrastructure.

A lack of trust and support for Al technologies.

Low literacy, talent, and Al culture with a preference
for off-the-shelf solutions.

Perceived value and ROI in Al Solutions but have
implementation and cost concerns.




Al is the broad concept of
having machines think and act
like humans



Types of Artificial Intelligence

Predictive Al Generative Al

Millions of parameters

Propensity To Give

Campaign Results

Giving Appeals
-------------------- -

‘ A strong data strategy and foundation

-
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Gen Al in Nonprofit
Cloud Fundraising -
Personalized Gift
Proposals

Feb ‘24 (Pilot) June ‘24 (Live)

Einstein automatically generates content for
prospective donor and funder outreach.

Einstein Assistant suggests data to include in
the outreach proposal and uses the
previously specified data to generate the
draft. Einstein saves fundraisers hours in
their day by helping to craft personalized
messages. This allows fundraisers to spend
more time building human relationships
with donors while delivering personalized
outreach at scale.
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Common Al Terms

Trust

Security

)




Reso u rces salesforce
Some handy resources for those that want to learn more

How to Get Started With AI for Nonprofits

White Paper: Building a Data Management Strategy

Get Started with Al Trailhead Trails

Securing Buy-In from Your C-Suite and Board



https://www.salesforce.com/form/events/webinars/form-rss/4277889
https://www.salesforce.com/form/sfdo/ngo/building-data-management-strategy/?icid=SFORG:ngo-operations-body:
https://trailhead.salesforce.com/content/learn/trails/get-started-with-ai-data
https://www.salesforce.org/wp-content/uploads/2023/06/S-ANZ-Gatekeeper-Research-Assets-Ebook-2023-06-28-final.pdf
https://www.salesforce.com/campaign/askmoreofai/

Al Poll

Is your organisation using Al Do you have the right culture

technology today? and technology in place to make
the best of Al in the future?

Yes / No / Not Sure Yes / No / Not Sure
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Fundraising 2023 Features in Nonprofit Cloud
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Customer 360

Data

CRM data
External data
Engagement events

Slack knowledge

Ated Enterprise Al. Built for

#1
Al CRM

Einstein
Trust Layer

\ Inter & intra Al for any workflow, user,
' enterprise trust department & industry
Anonymized zero Reinforced by
retention generation org outcomes
Open model Generative Al
ecosystem App Ecosystem

[ ¥ Q ' s

salesforce



How the Einstein GPT Trust Layer Enables
Secure, Dynamic Grounding

Einstein GPT Trust Layer Hosted models

in Salesforce
Trust Boundary

- . . Toxicity A - P
Q Audit Trail 3 Detection _ Generation + . S8

CRM
apps Prompt .,

Secure

Gateway Zero Retention

Secure Data + Dynamic Prompt

Retrieval . Grounding . Masking . o

External models
with Shared
Trust Boundary

Nonprofit data

o



Trusted Al Architecture

Unified Metadata Framework

3
2 = ++r++ o

Service Marketing Commerce Tableau Industries

Einstein Copilot

Lightning Einstein Copilot Studio
Builders Prompts Actions Models

Apps

Predictions Flows Apps

Einstein Secure data retrieval  Dynamic grounding*  Data masking  Toxicity detection Auditing  Zero data retention
Trust Layer

Einstein 1 Plaiform

Our Your  [B)ammen, i verexa Any aws £y Gopenal
. ce
Open Models Models Salesfor Models < databricks Models  aAnTHROP\C ®cohere

Lakehouse Real-time Zero ETL Unified Profile Data actions Governance MuleSoft Connectors

Hyperforce Data residency Compliance End to end encryption




The Einstein Trust Layer
Keeps Your Data Safe

salesforce

Stored Data in Einsiein
CRM, Data Cloud Trust Layer LLMs

Stored data Secure data retrieval Learned data

Dynamic grounding

Structured & unstructured Neural network

Data masking

Row & field-level security No control over recall

Toxicity detection

Auditing

Zero retention
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Einstein Copilot

Setup  Homa One Conversational AI
v Enste Coplotsudo + Suggested Skills Assistant across Every App

Model Builder We have compiled some useful Skills for you based on the actions currently in your Salesforce Org. Simply select the plus button to add and ..
Prompt Builder m Purchase Product + Location Verification + g Send Discount + £3 Einstein ¥
l Placeholder J
Skills Builder R i i i i
With its intuitive interface and secure Seamlessly combining advanced Delivers exclusive discount codes
Copilots payment integration, purchasing produ... geolocation technology with real-time... straight to your inbox, helping you unlo...
Custom 4 Actions Custom 6 Actions Custom 3 Actions
I need a description for the Schellack account record.
: Create one for me
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Einstein Skills are sophisticated software entities that autonomously interact to achieve desired goals. ﬂ Here is a description for the R. Schellack Company
S —— - account.
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‘ s provider of
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System 3 Actions System Phone: 415-555-5555

Email: avandelay@vandelay.com

{ | . .
- ' g X @ Meeting Prep; Days Since Last ACtiVityZ 5 PIIOt I Feb 24

Reason through asks, then access ata and insights on any Compiles relevant in
trusted tools to get work done




Tenets of Trusted Al

Your data is not our product
Data vesidency & compliance
Custormey contvrol & privacy
Entevprise scale
Built-in secuvity

Ethical in design and practice

Accurate, Safe, Transparent,
Empowering, Sustainable




3 Paths to Enriching Prompts with Customer Data

salesforce

CRM Data

External Data

Unified, Real-time Data

Generate trusted insights based on Create content with customer data Drive relevant AI with a single,

company-specific knowledge from any platform up-to-date view of your customer

.. o

Einstein GPT features automatically

®

Data Cloud enables a unified source for
data across clouds, 3rd parties, and
external enterprise systems.

MuleSoft connects Einstein GPT to any
ground prompts in CRM data within each external enterprise system directly.

application.

i Solve a case usin
Solve a case with the right knowledge ENOE caé‘; :Vs?:g‘if'“g edints case 2
article in my knowledge base 9 Y

history.



The Right LLM for the Right Task -

Shared Trust Salesforce Hosted Bring Your Own Model

Data retained in Salesforce Globally on Hyperforce Your model, your infrastructure
with joint moderation

aws ANTHROP\C .
A HH
® openAl Sagamaker i vertexal

® cohere

Available starting

Available November ‘23




